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CHAIRMAN’S WORDS  

2019 was a year �lled with uncertainty. Global economic growth remained 
relatively weak, the trade war between China and the US continued, and the social 
movement that broke out in Hong Kong in June had a massive impact on the local 
economy as well as on society. All of these developments warranted serious 
concern. 

To the credit of all our colleagues, they remained �rm and steadfast in the face of 
adversity. Consequently, SPRG continued to expand during the period, growing its 
footprint in the southern hemisphere by acquiring 20% equity interest in 
Financial & Corporate Relations Pty Limited (“FCR”), a renowned IR and 
�nancial communication consultancy in Australia. Founded 35 years ago, FCR is an 
independent strategic consultancy that specialises in investor, corporate and 
�nancial communications. The link-up between SPRG and FCR will not only 
strengthen the capabilities and service o�erings of both parties, but will also allow 
the two companies to seize new business opportunities in the coming years. 

Back at the Hong Kong o�ce, I am pleased to note that it completed 26 IPO 
communication campaigns over the past year, which included ESR Cayman Ltd — 
a leading APAC-focused logistics real estate platform that raised approximately 
HK$14 billion, and EuroEyes — the �rst German eye clinic operator to list in the 
SAR. This latest tally has thereby raised the total number of IPO communication 
projects completed by the Group to 459 since its inception, a new record in the 
Hong Kong IPO communication services market. The Group is de�nitely a 
standout in another sense, being once again the only Hong Kong-based PR group 
to be in the top-100 list of PRvoke’s Global Top PR Agency Ranking 2019 and 
PRWeek Global PR Agency Business Report 2019.

While being an industry leader is important, corporate citizenship is no less 
important, hence despite tremendous adversity, we completed various PR 
projects pro bono as usual. In addition, our headquarters reached out to over 
2,000 bene�ciaries through our registered NGO platform, Strategic CSR Network. 
What is more, we distributed donated supplies valued at nearly HK$1.25 million.

Certainly another concern that is on the back of everyone’s mind is COVID-19, 
which, as of the writing of this letter, had infected 10 million people worldwide 
and brought global economic activity to a standstill. Soon after the COVID-19 
outbreak, I reiterated SPRG’s corporate philosophy to our regional colleagues via 
email. Speci�cally, as a responsible employer, there would be no lay-o� and no 
pay-cut due to the economic fallout from the pandemic. Furthermore, we would 
stand up to adversity and face it side by side with our sta�. Colleagues at our Hong 
Kong headquarters have also taken decisive action to combat the disease, thus far 
collecting supplies and monetary donations valued at nearly HK$400,000, which 
have been used to help approximately 5,000 people. 

I would like to take this opportunity to thank all of our clients and colleagues for 
their unwavering support over the past year. I trust that through foresight and a 
proactive approach, combined with the acumen and agility that our PR 
professionals possess, we will be able to help clients navigate through the 
challenging times and turn crises into opportunities in the future. 
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2019 HIGHLIGHTS  

Rising to the next level is how we grow and f lourish.

Introducing the new face of SPRG.
www.sprg.asia
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It’s �nally HERE!
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459 New Listings | 
Despite the di�cult times, SPRG is still able to make strides in the 
�nancial communication market in 2019. The Group has completed 
459 IPO project since its inception in 1995, a record in the Hong Kong 
IPO communication services market, which speaks volumes about 
SPRG’s leadership in the industry. 

2019
459

A direct line to Down Under

SPRG Invests in FCR | FCR
SPRG acquires a 20% stake in Financial & Corporate Relations Pty 
Limited, a leading Australian IR/�nancial communications agency. 
The latest exercise aligns with the objective of the Group to continue 
growing its footprint in Asia Paci�c.

Financial & Corporate Relations Pty Limited
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Get to know us better!

NE W  LISTINGS  SINCE  INCEPTION
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Awards and 
Recognition

The Stevie® Awards 
International Business Awards  
Group Awards 
Public Relations Agency of the Year in Asia, Australia and New Zealand

Public Relations Agency of the Year in Asia (China, Japan and Korea)
( ) 

Client Campaign Awards  
PSB Academy 
Mansion International 
Tai Hing Group Holdings Limited 
Bestinet Sendirian Berhad

Richard Tsang’s Personal Award 
Liftime Achievement Award-Business Services Industries

Marketing
Marketing Excellence Awards
AstraZeneca

PRCA Malaysia Secretariat
Malaysia Public Relations Awards (MPRA) 2019
Bestinet Sdn Bhd

The Stevie® Awards 
The Asia-Paci�c Stevie® Awards 
LH Group 
Miricor Enterprises Holdings Limited 

2 3 4
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Recognition 

2019 HIGHLIGHTS  
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Public Relations Institute of Australia
Golden Target Awards 2019
Wallenius Wilhelmsen Ocean

Award to FCR  | FCR 



BEST MOMENTS   

Getaways by SPRG o�ces

Team bonding 

Annual dinner parties by SPRG o�ces
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BEST MOMENTS   

Giving warmth to pupils of Yunnan Primary School

Happy retirement Susan!
Susan

O�ering insights
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Finn Partners, US

Sunny Side Up, Japan

PROI Worldwide International Meeting

Montieth & Company, UK

�scherAppelt, Germany

MEETING LEADERS of TODAY  

Klenk & Hoursch AG, Germany Spark Communications, Thailand
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Global Partners and Communication Professionals 

PROI Worldwide 
Asia Paci�c Regional Meeting



MEETING LEADERS of TODAY  

In2 Innovation Summit 2019

National Public Relations Congress

Marketing Pulse Talk
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MEETING LEADERS of TOMORROW  

Talks and Sharing  

Business-School Partnership Programme 
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MEETING LEADERS of TOMORROW  

SPRG Schoolarship Programme 

Interns and Career Exploration Programmes 
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STRATEGIC CSR NETWORK  

About Strategic CSR Network 

Strategic CSR Network Limited (“SCSR”) was set up by Strategic Public Relations Group (“SPRG”) in late 2014 
and is fully funded and supported by SPRG.  SCSR is a registered non-governmental organisation and a 
tax-exempt charity under Section 88 of the Inland Revenue Ordinance.  In 2017, it became an agency 
member of The Hong Kong Council of Social Service.

SCSR is a one-stop platform dedicated to serving underprivileged communities in Hong Kong.  Leveraging 
SPRG’s business and social networks and drawing on its experience in devising and partaking in charitable 
and voluntary works, SCSR connects and brings together di�erent parties, including corporations, NGOs, 
charities and volunteers to help those in need.  It also welcomes the donation of reusable products to help 
save resources.

( ) 2014 ( ) 
88

2017

 

WE CARE 

WE CONNECT 

WE CONTRIBUTE 

Our Vision 

We cherish the communities in which we live and work, and are committed to making 
a di�erence in society through our actions.

We connect corporations, NGOs, charities and volunteers; working together as 
long-term partners to support local communities.

We collect products donated by corporations, and through organising/participating in 
community events on a regular basis, we distribute such products to those in need. 
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STRATEGIC CSR NETWORK  

Achievements in 2019

HK$1,247,064.23 290
Donations valued at

10
Corporate donors

2,131
Bene�ciaries

27
Partners

34
Community events

Volunteers on
aggregate 

730
Service hours

Donors  

All donated products are 
sorted and kept in our 

storeroom, and are managed 
by our CSR o�cer.

Volunteers 

Volunteers from di�erent 
sectors are involved in 

distributing products, as well 
as o�ering emotional 

support.

NGOs/Charities 

Suitable bene�ciaries and their daily needs are 
identi�ed through reputable NGO/charity 

partners. Products are distributed through their 
regular community services or activities 

organised by Strategic CSR Network.

Bene�ciaries 
Elderly | Family and Community | Children and Young People | Physically/Mentally Challenged

How the CSR Platform Works 
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STRATEGIC CSR NETWORK  

Corporate Donors 

Community Partners 

Volunteer Partners 

ELCHK, Ma On Shan District
Elderly Community Centre ELCHK Tai Wo 

Integrated Youth Service Centre

The Mong Kok
Kai Fong Association Limited

Chan Hing Social Service Centre

Wan Chai Methodist Centre
for the Seniors

ELCHK, Radiance Hub Hong Kong Christian Service 
Bliss District Elderly Community Centre

Hong Kong Christian Service
Cheung Fat Home for the Elderly

Hong Kong Christian Service
Chih Ai Parents' Association

The Salvation Army Cheung Hong
Community Day Rehabilitation and

Residential Service

The Salvation Army Tai Po
Multi-service Centre for

Senior Citizens

The Salvation Army
Integrated Service for

Street Sleepers

Hong Kong Federation
of the Blind

 

SAHK East Kowloon
Parents' Resource Centre

SAHK Shek Wai Kok
Parents' Resource Centre

Hong Kong Aviation Ground Services Limited
香港航空地面服务有限公司

Social Service Group, HKUSU
香港大学学生会社会服务团
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STRATEGIC CSR NETWORK  

Children and Young People

Elderly 

Family and Community

Physically/Mentally Challenged
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CLIENT SNAPSHOTS  

















Food and Beverages
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PUMA #CaliTravelog Southeast Asia Anchor Campaign
PUMA #CaliTravelog

SOLD OUT 

Best Use of Multi-Channel Marketing
Best Use of In�uencers

CASE STUDIES 

The PUMA #CaliTravelog is one of PUMA Southeast Asia’s biggest marketing 
campaigns of the year. The six-month-long campaign was developed to 
promote the relaunch of the iconic ‘80s sneakers, the PUMA Cali, across 
Malaysia, Singapore and Indonesia. 

The market relaunch campaign took a multi-channel approach utilising a 
variety of online and o�ine platforms to successfully reintroduce the 
classic sneakers to the modern audience.

PUMA #CaliTravelog PUMA 6
80 PUMA Cali

PUMA

K-pop star, Hyolyn is the regional brand ambassador of PUMA Cali
PUMA Cali

A social media contest is launched with the grand prize of an 
all-expense-paid trip to California!

!
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38,000,000+
impressions 

within weeks

Recognition

Accomplishment :



BAIC Zhidao U7 × “Starbucks Mobile Co�ee Cart” 
U7 × 

CASE STUDIES 

In order to reinforce the core selling points of the BAIC Zhidao U7, attract young target audiences and arouse their interest, 
SPRG established “Comfortable Large Space” as the core message and planned the “Starbucks Mobile Co�ee Cart” 
cross-over marketing event campaign.

U7

A Starbucks super fan transform a Zhidao U7 into a "Starbucks Mobile Co�ee Cart" for celebrating the 
20th anniversary of Starbucks' entry into the PRC.

U7 20

“Starbucks Mobile Co�ee Cart” appears unexpectedly at Mt Everest and launches 
a charity environment campaign called “Garbage for Co�ee”, which encourages 
climbers to protect the environment and to collect garbage for free co�ee. 

The “Starbucks Mobile Co�ee Cart” becomes the latest hot spot for photo 
shooting in Tibet.

300+
clippings 

2,800,000+
3rd

search results on Baidu
Weibo Trending Search

Accomplishment :
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“Colours by Europe”  Campaign  

CASE STUDIES 
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This campaign is under the “Enjoy! It’s from Europe” umbrella, whereby the 
European Union initiates generic food marketing campaigns worldwide to 
promote food and beverages from EU countries. As China is the second-largest 
importer of food from the EU, expanding Chinese imports of high-value EU food 
and beverage products to the large market is a priority for the EU. 

SPRG, in charge of the campaign’s social media component, set up WeChat, 
Weibo and Douyin platforms and created engaging and relevant content, 
including H5 games, sleek graphics and agency-produced videos. These e�orts 
e�ectively delivered Safety, Quality and Authenticity key messages and invited 
consumers on a colourful gastronomic journey to explore the world of EU F&B. 
The campaign also includes cooperation with high-level food and lifestyle KOLs.

H5

Developed colourful and informative EU F&B graphic posts

Developed attractive and informative WeChat 
mini-programme contents

Cooperated with top-notch chefs and sommeliers





Year of 2019




